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(4H9IRMB) 2016 2017 % YoY 2017.3Q &+X 2018.3Q =X (EH) % YoY
OfjZoH 921 1,181 28.2% 882 1,086 23.2%
U EECE] 444 592 33.4% 446 562 26.1%
Aol 249 363 45.7% 279 349 25.3%
87101 191 258 35.0% 205 252 23.3%
eSS 48.2% 50.2% 1.9%p 50.6% 51.8% +1.2%p
Fo|UE 27.0% 30.7%] 3.7%P 31.6% 32.2% +0.5%p
B71=C1Y4E 20.8% 21.9% 1.1%p| 23.2% 23.2% 0.0%p

(CLLLE2)) 2016 2017 % YoY 2017.3Q &+X 2018.3Q% X (A7) % YoY
Of =4 160,577 197,713 23.1% 147,687 181,989 23.2%
jEE0|2 77,452 99,188 28.1% 74,666 94,196 26.2%
Feol 43,409 60,720 39.9% 46,726 58,559 25.3%
g71=014d 33,352 43,245 29.7% 34,281 42,296 23.4%

* 43912 (KRW/RMB) &2

20161: 174.40 / 201711: 167.46 /2017.3Q: 167.46/ 2018.3Q: 167.59 X &
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Y ([ J
1 1
1
2009.04  FHOHMOFUMTI|UTQTISAL B E 2011.07 LTH{EW HO| QAP AR} PHEA A A | 2016.01 ‘g2l S EXF AR (OF 3H) SH
1 1
1 1
2010 @Ot 3 KIE TOY JHA ! 2011.11 ‘TeaBab YHQYROISE Uy £ | 2016.03 2 ALY HB
oTT f a '"E H H | i y :'_% 1 T o7 T roE —IGEI =4 i 927|"=‘.E-|i¢'31|'5—".
IHI X e AlCIHIX| O SEOAL M S H nln H
2010.08 FUXFUAUTQUZTAL MY 2012.01 CCTV 1 JHA| | 2016.11 UhR RACH 4%
| 2012.07 ‘TeaBaby’ 4E 52 | 2017.287] €OIE MHE ZA|
1 1
1 1
| 2012.11 RYA HY(ZF i 2018. 17| AL G LHIE EA
1 1

2009.04 ~ 2011.06 M= 7| 2011.07 ~ 2015.12 “g%7| 2016.01 ~ E2F7|

2013.11 ‘Tea Baby’ QO|At X} gi&ds| EE

I‘“L 3 M 5014.01 K| ASAL A
¥ —~. I )

2018. B}it7| TeaBaby OHU MO 9/3% H B Al
2018. U TeaBaby 7% 100071 SL}(%%)

2014.03 EMS TR QUTAL Y

2014.04 ‘Tea Baby’ 10U QI1F EHE MAY
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R9F X T A

THSSEHEE LN
(T94: H RMB) (H9: H RMB)
- 2015 2016 2017 2018.1H 12 2015 2016 2017 2018.1H
O =XtAE 400,802 907,881 1,110,022 1,263,730 Of=oH 754,296 920,742 1,180,659 694,242
vig % vz /g%t 139,367 594,160 722,924 777,131 O =47t 392,564 476,636 588,350 343,247
H|-Q S XtAH 262,469 284,814 335,851 343,526 =30l 361,732 444,105 592,309 350,996
KHAES | 663,271 1,192,695 1,445,873 1,607,257 oo eld| 149,837 195,203 229,717 144,001
o=dixj 149,288 156,928 171,023 203,866 ool 211,896 248,902 362,592 206,995
Hl-R-5 5 A 1,147 2,045 1,860 0 V| EXCT 61,831 26,653 -3,266 3,090
Kl 38,500 49,600 35,300 22,300 agaol -2,156 -2,646 -695 423
A 150,435 158973 172,883 203,866 oLk T 0|2 271,570 272,910 358,630 210,508
23 16,716 346,363 346,363 346,363 ol AjH| & 79,598 81,670 100,390 64,614
XHEEA| 512,836 1,033,722 1,272,991 1,403,391 &7]20|2] 191,972 191,240 258,240 145,895
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